HHornucan memopanayM o capaamu usmel)y Exonomckor ¢gaxkyarera Ipuien,
Yuusepsurera ,,Cs. Kiimment Oxpuacku® burosa u Exonomckor ¢gakyarera
bpuko

VY oksupy XllI Mehynapoane HayuyHe KoHpepeHLHMje MOA Ha3uBOM ,,ExoHomMja, OU3HUC U
JPYIITBO y JIUTUTAIN30BaHOM Okpyxkewmy 2024, koja je, y mepuony oxa 20. no 22. centemOpa
2024. ronune, oapxana Ha Exonomckom ¢axynrery [lpunen, Yuusepsurera ,,CB. KinumeHt
Oxpuacku®, moTnucaH je MeMopaHayM o capaamu umel)y Exonomckor dakynrera [Ipunen u
Exonomckor ¢axkynrera bpuko.

EKOHOMCKM

DAKYATET
nPUAEN

[nse Criopaszyma o capajimH je 1a ToIpHUHece pa3Bojy 00Hje HHCTUTYIH]e ToBehameM akaieMcke,
Hay4YHE W KYJITYpHE pa3MJ€HE U Capajibe¢ y Pa3IuduTHM oOJacTUMa TJje moctoju MelycoOHu
uHTepec. J[Buje cTpaHe Cy ce JOTOBOpPWJIE O capailmH Ha MOoJbMMa: pasMjeHe HHQopMalvja,
pa3MjeHe akajaeMCcKor 0co0Jba, pa3MjeHe CTy/IeHaTa, pa3Boja 3aje IHMYKUX CTYIH]CKHUX ITporpama,
pa3Boja 3ajeJTHUYKNX HAyYHUX MpOjeKaTa, Te CyopraHu3alije HayqYHNX CKyIoBa.



Henerauujy Exonomckor ¢gakyntera bpuko cy unHumm npojekas 3a Hayky gou. ap Jlejan Temuh,
pykoBommian Hayuno-ucrpaxkupaukor uentpa E®b gou. ap Jluauja MurpameBuh u npod. ap
Jlazap PagoBanoBuh, a ucnpen Exonomckor ¢akynrera [lpunien, nmotnucuBamy cropasyma cy
npucycTBoBasie JekaHeca mnpod. n-p [paruma Opakinuecka M mpojaekaHeca 3a MelyHapoIHy
capaamy 1 pa3Boj nmpod. n-p Tatjana Cracecka.
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Takohe, npencraBauim Exonomckor akynrtera bpuko cy ce npencTaBiiiv 1 HAyYHUM PajioM 0T
nasuBoMm ,,The Role of Accounting in Measuring the Effects of Digital Marketing in Social
Enterprises, ayropa npo¢. np Cphana Jlanuha, npod. ap Jlazapa Pagosanosuha, foi. ap Jejana
Temwha u nou. ap Jluauje Murpariesuh.



